Demand Elasticity / 97T &I

——

Demand elasticity tells us how sensitive the demand for a product is to changes in its price.

. Hi &l 2 adrdt & b fat 3care &t witt 396t Hivd & uRada & ufa faeadt daeaefia g1

It is calculated as: /sﬂmmmm%:

% change in quantity demanded + % change in price

« |t IS AT § % URadd + Hd ? % uRadq b&u«m& o/

If demand is elastic, a small change in price causes a big change in demand.
T ——

- gfe " dilEeR 8, a Hiva ¥ 20T a1 uRRad wir & a1 ufRadq arar 21
e S N e e
If demand is inelastic, a change in price causes only a small change in demand.

. gfe " 3eiaeR 8, aY Hiva & uRada @ vt & daer 21s1 ulRad gar 21

Demand elasticity helps us understand how price changes affect consumer behavior and total

revenue. / T @il 0 9€ GHEA A Aae $idl 2 b Hiva A uftad 3iler adeEr Bﬂ?gﬁl T Bl B
wIfad BT &1 »
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“+ Supply elasticity shows how much the quantity supplied changes when the price changes.
< 3MYfd 6t 7S urAT ¥ % uRed + Hiva ¥ % uRada
“ If supply is inelastic, price changes have only a small effect on supply.

< 3MYfd o gg 2ufdt  fob Fiva geem uR 3myfd &1 7 A A faar uRada Sar 21
- Qv
“* % change in quantity supplied + % change in price
“ If supply is elastic, a small change in price leads to a large change in supply.
<+ fe 3gfd Aaer 8,  ofteT a1 afterd 3mgfd & gs1 uRad amar 21
< fe 3Yfd reileer 8, ot Fiva & aftad &1 3myfd R 9ga &0 wia gsar 21
o

“ Supply elasticity helps explain how easily producers can increase or decrease production

when prices change. / 3TYfd @ild I8 YA A Hee Bdt & fob Fiva geat R 3dEs fbart
T A 3ATGA deT AT TeT Tha 2 |
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“ Elasticity degfg_c_lign factors like:
oite frafefad sRe! R fRk w8
v Availability of substitutes / fd®cdl &l 3UcTedr
v" Time period /mmfﬁ/
v Whether the good is a nhecessity or a luxury / d¥] ATIRYP & IT faerfadar &t

e N N — \,\7‘/
“ Elasticity values:

ol & HI:
v Greater than 1 — Elastic (high responsiveness) /13 31fti — &lRIGR (3= AdaARilerdr)
v Less than 1— Inelastic (low responsiveness) /18 B — 3dIGR (BH Jdga2iterdr)




Difference between Demand and Supply

Demand Supply

It shows the willingness and ability of consumers to buy a product at It shows the willingness and ability of producers to sell a product at a

a given price. given price.
It tells how much of a product consumers want to buy at different It tells how much of a product producers are ready to sell at different
prices. prices.
It depends on factors like consumer preferences, income, prices of It depends on factors like production cost, technology, government
related goods, and expectations. rules, and availability of resources.
It follows the law of demand: when price increases, demand It follows the law of supply: when price increases, supply increases
decreases (and vice versa). (and vice versa).
The demand curve usually slopes downward. The supply curve usually slopes upward.
Along with supply, it helps decide the market price and quantity. Along with demand, it helps decide the market price and quantity.
Demand changes due to factors like income, tastes, or prices of Supply changes due to factors like cost of production, technology, or
related goods. government policies.
Elasticity of demand measures how demand changes with price. Elasticity of supply measures how supply changes with price.
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Difference between Demand and Supply

D)) 2 ’ :
@ AT (Demand) '/ B 3TYfel (Supply) —

aga%ﬁﬁ%%wﬁmﬁaﬁﬁwﬁ%ﬁmwaﬂaﬁﬁ ﬂ%’&?ﬁ?ﬁ%ﬁSWWaﬁﬁwﬁr@Haﬁnﬂwaﬁﬁm

g AR gl " IR amaTIEd g1
g Jdldl & fob 3UYIThI 3TePI-3HeT HIHdl IR fobedl a3 DI fha-l AT I8 el & fb 3cTgeh 37e1-311T HiHdl W fasedl avq & fsa-t A
"‘r Eﬁﬁﬂﬁﬁ%l e hﬁ%ﬁvﬁm%uw
agmsﬂaﬁma{m a3l b Biwa, 31k ufass Hi wmmﬁmmﬁaﬁ 37K Tarerl B 3ucrerdr
Hﬁamﬁﬁ'@rama?rqv Bl gl Nﬁﬁﬁ?ﬂﬁﬂ?ﬁ"ﬁﬁ?ﬁ\%l/
Ig 7T & fAg9 1 Urer= &l & aaﬁnaaa?ﬁ%?ﬁrrmaz?ﬁ%(aﬂ? I8 3AYfd & AW &1 urer Bl &: aaaﬁnaaa?ﬁ%a’fa{rg;ﬁfaa‘cﬁ%
T @G fawa) T (3R =T Ay

Hi31 g6 (Demand Curve) IHIICE A I AR SAME A glai el 3TYfd g6 (Supply Curve) AHIE HUR Pl 3R Sl a1l &1 2|

e ——
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Demand and Supply Equilibrium

bt LR Gl

Demand-supply equilibrium is the point in a market where the quantity demanded by
consumers is equal to the quantity supplied by producers.

WPT-3MYfd A aE g & STeT asIR & In{ihei gRT AT 7E 913, 3cred! gRY 3gfd &t 71 qrE
& SRR gt 2|

At this point /szrﬁgq?:

v Buyers and sellers agree on a price / WAGR 3R fagbdr T HHd IR eHd 8ld &
v' There is no shortage or surplus in the market / 913IR ® 1 aY pHl grdl & 3R 7 & 3ifady

v The market is in balance / 9T3IR e A gldT 8

5y




Importance of equilibrium:

A BT HE:
* |t decides the market price and quantity
+ g 9I3IR 6t Hiva 3R AT fFAuffRa swar e

* It shows a stable market condition

. g IR & fRR fefd &t garfar 8

* It helps businesses make better decisions
+ I AIIR B! g fofa @7 # weg Har 2

* It helps the government in making economic policies

. YE WHR B! 3 Afaar a9 A GerIdar &ar &




' - Demand and Supply Curve -

Him mﬁﬂ?ﬁ >

 Demand and supply curves are graphs that show the relationship between

price and quantity in a market.
. | 31R 3Yfd ash 0F 7P A1 & 51 AR A Fiud 3R A P ot daw i geafa #
 The demand curve slopes downward — when price falls, demand increases
o | gsh AT Hi 3R SAT BIAT 8 — 5T Hiad ged! g, al I d&dt 8
 The supply curve slopes upward — when price rises, supply increases
+  3Yfd aep HWR Bt 3R TAH BT & — 19 HiAa Fedl &, dt 3MYfd Tt 8

 These curves were explained by economist Alfred Marshall.

39 Ihl bl ATSAT 3120 21E 3163bs Hrlet A &t 2t |
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Equilibrium Point (Graph Explanation)
Tiqer fag (e &t caren)

 The point where demand and supply curves meet is called the equilibrium point

* The price at this point is called equilibrium price (P)*

- 39 fag W 5t Fiva gt &, 3 Tger You (P) HET ATaT 2*

* The quantity at this point is called equilibrium quantity (Q)*

- 39 fag R 51t AT gt &, 3 e WA (Q) PHaT ST 8%

« At this point, the market is perfectly balanced. e

. 30 fig W AR qof 5U A dqfed Sar |
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Uses of Demand and Supply Curve &

q
Price Determination / §ed fAefor: <
/\)

Demand and supply help decide the market price where demand equals supply.

« |77 3R 3MYfd 39 IR qed @Y fFuffia B3 A wee #a & steT wiT 31K 3mqfd errer ddt 2

~—e——r” e —T . \_/\__))

Market Analysis/ d3TR faghyor:

* These curves help us understand market conditions, trends, and changes, so better

decisions can be made.

+ 3 I3 g0 IR &1 feifaa, ygfaal 3R aRRadal B awsm & 7ee #3d €, Fiad dex vk
fae st gda &1

p
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Forecasting / dfHM:

¢ They help predict future market situations based on changes in demand or
supply.

< JHTT ;I%Tt[ﬁﬁmaratrﬁaﬁas ATUR R Mfasg 6t ai7AR fFAfd b1 3 HE e o
Ao Hid el

“ Governments use these curves to study the effects of economic policies and to
make better plans for the market.

< TIPBR 37 Il BT YT 3fAeh ATt B Wl BT 31eaa B 3R IR & foe dear
IIHTC €917 A Hedl 21

»
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Demand and Supply Applications

it 31K 3MYfd & SFHT /» )

Demand and supply are very useful in economics and are applied in many real-life @

situations.
. msﬂzmqﬁﬂéemﬁagam%'mmmaﬁmiﬂmaﬁﬁﬁﬁﬁﬁﬁm

SArar 2l G\
_ e -2 f

Pricing and Revenue Management: / .D

'—M\-—————\.-
yed fufor 3k asr v % cC ‘i\b-—\zgi
* Businesses use demand and supply to set the best price for their products.

. I 39T Tt & fore wafow qeu fuffta & 8q Wit 3R 3mqfd &1 39z a €1
M\/—_——-\ | S —
Example: Airlines change ticket prices based on peak travel seasons and competition.

. ICTEOT: TAXATEH ATAT b AEd MW 3R ufaeqef & 3muR R fédbe Ht Fiad geadt 21

M\"*
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, 100 @ W
Market Forecasting /mqafgm'«r:/ Sq("g -{e’\\\’\ﬂ | DR goqao-r\\
% It helps predict future market trends by studying past demand and supply patterns.
< € A 3R 3MYfd & fuset Yo &1 3reaa H3b Hiasy Ft aT:R ugfal B 3EHH i & Aeg
HAT el

+ Example: Clothing stores predict customer preferences to manage their stock.

% 3GTERT: BUS| Bl gbIA 31U Wik B Weiftid B & feie ATEd! Bt UG &1 31AM PIIdl 81

W
Government Policy Makin\g/mﬂﬁﬁﬁ'ﬂfﬂk i‘\ ‘w;j‘

“* Governments use demand and supply to create effective economic policies.
> TRPR AT 3nfere Fifaar 9am & fere | 30R 3myfd 1 3w Hdt &
» Example: Changing taxes or giving subsidies to increase or decrease demand.

> 3CTEIOT: HTT d&11 AT g2 & feie A ¥ aRRada &A1 a1 gfeqst e

\ J
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Investment Decisions / fAd2r fAof:
S ——— "

\/

** Investors study demand and supply to find good investment opportunities.
< TP 3re8 fAder 3revR W= & fore 7T 31k 3mqfd &1 3reae Fea &

“+ Example: Investing in renewable energy based on its growing deman

2 TETEROT: aaelt Wi & HTUR W TGN H1f § s BT
—_—

Resource Allocation / JdTeH 3Tded:

“* It helps in using resources efficiently by understanding demand and supply needs.

< g Wi 30K 3MYfd Ft 3maTBanit B HETE TATEAT B PRIt 3T A Hee Bar 2|

“ Exampl& Investing in education Jo meet the demand for skilled workers in
technology

> 3CTEOT: Mﬁaﬁﬁgemsrﬁaﬁzﬁnmaﬂguaﬂﬁ?ﬁeﬁenﬁﬁﬁeramn

‘B



Classification of Goods

GLSE |

« Goods in economics are classified on different bases such as income, relationship,
nature, and use.

o 3R W a3 T ifeHeoT 31, Teiel, Ugpfd 31R 39APT AY fafia 3memd or fasam stran 21

« Goods for which demand increases when consumer income increases, and decreases

when income falls.

. A TEE 5Tt 7T INYTHT 6T 3T JeA W Fedt & 3R 311 Feq W Hedl 2|

T ————— - _-T—'—
« Example: Clothes, electronics / 3aledUT: 25‘13’,

M

N )
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’ Inferior Goods / &1 Eﬂﬁﬁ/ -

“ Goods for which demand decreases when income increases, as consumers switch to
better alternatives.
s & Tt 5t FiT 31T e R el &, i s deer fade B 3k a6 a )

% Example: Chms/m FR-?ITH’H? qresifae 9

MM

Luxury Goods /ﬁwﬁm?ﬁaﬁﬁj

\7

“* Goods for which demand increases more than proportionately with an increase in
-’\N /\/W"

income.

ﬁa@mmmmmwﬁmm%l
% Example: Cars, designer items / 3GT80T: BR, Em'sa?a'qe

N- W—




Necessities / TdRID ?R‘ﬁﬁ/

% Goods that are essential for basic living, and their demand does not change much with
income.

2 A aEqe 51 sfta i 3TaRIdBanit & foie s16d ddt & 3R 5t 7 3 A uRad @
3feis wTfad 72 gdt |

< Example: Food, water, medicines / 3&T&0T: HI5H, 9T, aarsal




 Goods that can replace each other, so an increase in the price of one increases the demand for the
other.

¢ A IAIE N TH-GR BT TAM & ehdl &, TAIAIT TP 6t Hivd dg U gadt &t 7itT 9¢ STt 2|
Y N — o e —
- Example: Tea and coffee / 3GT&RUT: = 3R BItht

S

) ( Pew

 Goods that are used together, so an increase in the price of one decreases the demand for the

Complementary Goods/ X Hﬁﬁ
‘\.—\____—_\

other.

. A TIGE i A1 A 3UHT Ft AT &, sTfeie vh B Hivd de IR gadt B 7T "e SArdt 2|

- Example: Car and petrol / 3T&0T: BR 3}R U
W




3. Classification Based on Nature / Wfd & 3R WX
Private Goods /ﬁ':'ﬂﬂ'\‘ﬁt! /

A3

% Goods that are owned by individuals and are both excludable and rival in consumption. /@

a@ﬂmﬁm’r#wﬁaﬁﬁ?ﬂ%aﬁ?ﬁammm maﬁuamnﬁwsif(mval)a’m%l
< Example: Mobile phone, car / 3T&0T: HIATSc B, BR o
~
Tangible Goods /ll?fiﬂqﬁ: )
“* Goods that héve a physical form and can be touched. /ﬁaqﬁﬁamﬁﬁamz’lm% IR 5
g3 ST AP 8L
% Example: Table, book / 3GT&RUT: A, EEEF/

C
Intangible Goods @ N‘%‘fﬂ!ﬁﬁ /@'ElTl‘::’:

<+ Goods that do not have a physical form and cannot be touched. /ﬁﬂ!ﬁﬁmﬂﬂlﬁﬁmlﬂﬁiﬁ
Y A& gar 3R 52 g3 71 51 qan|
% Example: Education, healthcare / 3GTeX0T: fI&fT, TRy dar

A/\/‘




Consumer Goods/ 3UMIThI ?Rﬁﬁ

———

% Goods that are used directly by consumers to satisfy their wants. / aaﬁﬁﬁﬂiﬁm
3UHITHT 39T 3TaRIwani a1 s=onil Fi gfd & fore 1 wa & —

% Example: Food, clothes / 3T&X0T: HI511, BUS

Capital Goods / YT aqe: L/ 7

“* Goods that are used to produce other goods and services. /ﬂﬂ'ﬂﬁﬁ'ﬂﬁm qq
a3l 31R Aansi & 3cured A fan sman 21

e ——

“* Example: Machines, tools / 3GTeXUI: neﬂﬁ,,sﬁirn

Final Goods/ 31faW a¥qe: —

<* Goods that are ready for final consumption and not usgd for further production./ @
a¥qe 51t 31faw 3T & fete gar Edt € 3R 3101 & 3cuTed § 3uhT At &t STt |
_\/\___—\/—\—
< Example: Bread / 3GTe0T{sIS y

’ ., A




Intermediate Goods / HeIddl

<* Goods that are used as inputs in the production of other goods. /a?ﬂﬁl??ﬁ Wﬂ@ﬁﬂi
mmﬁs#gzasmﬁmvﬁﬁmﬂ%l

”
% Example: Flour used to make bread / 3€T&30T: agamﬁﬁmﬁfmaﬁma@/

— M
Durable Goods / {13 aiqe: ) C).\ T —\ MO ) A<

** Goods that can be used repeatedly over a long period of time. /ﬁﬂ?ﬁl’!ﬁﬂiﬁmaﬁ
A9 db IR-dR fBar 51T adbdr 21

< Example: Refrigerator, car / 3GT&0T: B3R, BR

——
Non-Durable Goods / Hﬁiﬁmiﬂﬁﬁ)
“* Goods that are consumed quickly or in a short time. /ﬂaqcﬁwmﬂnaﬁ"rmm
TI A g AT 8|

0

 Example: Milk, food items /




| 1. Giffen Goods / % a¥qC

» Giffen goods are a type of inferior goods for which demand increases when the price

—r

increases, VIoIatlng the law of demand—> ?‘\\ 3\L
ﬁﬂﬁaqeg'haﬁpﬂaﬂwm% Fidt Fiwa ag w376t wim Wt @ Tl &, e i &
e &1 Tooted BT 21

Key Point /mﬁg (/\

@ fect dominates substitution effect

T, ViTer mnaﬂsrfﬁaserﬁs ﬁfa’m%

Example:

» Cheap staple foods like rice or bread (in very poor households)

» A& H&T WTeI Uerf A =rae a1 913 (dgd g gRkar) #)

T "N -




2. Conspicuous Goods (Veblen Goods)

PRl aiqe (deai aiqe)

« Conspicuous goods are luxury goods for which demand increases as the price
increases, because people buy them to show status or prestige.

+ WP awge faenfaar 6t aeqe Sl &, bt Hd agt w 336! A vl Fedt @, it
@I 32 34T SdaT a1 wfasT feam & fav @ded 2 T

* Higher price = higher status value

. 31feie Fiva = A vfas

Example:

» Designer clothes, luxury cars, expensive watches

» BATER PuR, sdt B, werft afsat o

T 2N - I‘




3. Speculative Goods / F@?ﬂiﬁiﬂﬁﬁ

« Speculative goods are goods for which demand increases when prices are rising,

because people expect prices to rise further in the future.

Wwﬁm%ﬁﬂiﬁzﬁmaﬁmwﬁmtﬂm% wiife b 6 3wiE gidl 8
ﬁwﬁwﬁﬁﬁmsﬂzaﬁﬂl

« Based on future expectations

o Hfasg &t 3rdemsi w? 3menfRa

Example:

» Gold, stocks, real estate

» T, 2RR, 31 Oufd
— NN P '
VD a "




4. Substitute Goods / Afa¥Td a&C

»

« Substitute goods are goods that can replace each other, so when the price of one good
increases, the demand for the other increases.

» VfGEATYT TGP A TG & 5 Teb-gHR BT TATH A Yebdll &, SAAE T U o] Ft Hivd gedl &, al
gadt &Y |t a¢ Tt 21 B

* Positive relationship between price of one and demand of the other

+ T® aq Bt Hivd 3R gE a%q B 741 & §la GHRIcAS o giar 8

Example:

» Tea and coffee, butter and margarine

» mmﬁﬁ,m?ﬁﬂlﬁﬁ







Question : 01

Which of the following is NOT an exception to the 'Law of Demand’?
fafeifaa @ @ SH-a1 |1 & A9’ (Law of Demand) &1 319dTE 781 82
[SSC Phase 13, 25/07/2025]

(a) Giffen goods / i1 a&qe P T D \\ ®
(b) Conspicuous goods / fezaTadt axqe ‘ Bl\\ Q '\\ &/
(c) Speculative goods / @W P'\\ ZD"\ C) Pl D

WWD P\‘, b]\

Y
R I———————




ANSWER:

OO0DODODODODOOOOO



, | Question: 02 |
g

What is the term for the situation where demand exceeds supply in a

market?

IR A 77 & 3qfd @ 31fEe E1A &t RS Y o et st @2

[SSC Phase 13, 26/07/2025]

n
(a) Surplus / 31fer2y |

(b) Equilibrium /HHEF-I D | 3 T

(] Shortage / ®Ht )

(d) Deflation / 319Thifd




ANSWER : (c)



Question : 03

Which curve in microeconomics shows the relationship between price

and quantity demanded?

w3l § B1F-4l asp Hivd 31R H7iT &Y 178 ura & it daw o gufdl 82

S
[SSC Phase 13, 26/07/2025]
(a) Suppl curve/ﬂﬂ'ﬁﬂ?ﬁ
(c) Production curve / 3dIGd d¢b
(d) Cost curve / cIPTd dsh

»

T 2N - I‘




ANSWER : (b)




Question : 04

Consider the following statements about market equilibrium
95R dded & 9R A fAafefad A1 R faar difse:
Statement I: In equilibrium, the quantity that all firms wish to sell equals the quantity all consumers

want to buy. @

B |: Hger #, a8 ura 5@ Wit o deAr aredt 8, 98 AT & RreR gdt @ 5 @it st adedr w2
Statement Il: Excess supply exists when the market demand is greater than the market supply.

YA II: 59 IR |7, arrsrmnqﬁfﬂ 3iferes gt &, a'elalfﬁasa-nqﬁ(sxcess supply) gldt 2
Which of the above statements |s/are correct? / ﬂﬂ?ﬁﬁﬂﬂﬁ’l—?ﬂ/ﬁ Em

[SSC Phase 13, 30/07/2025]
60nly Statement | is correct /ﬂﬁlﬁiﬁaﬁ I Hﬁ%)

(b) Only Statement Il is correct /aa_claiﬁaﬁ kG K
(c) Both statements are correct / Sl B2 &l &
(d) Neither statement is correct / B1E Wl B A&t 7t 2

D N -




ANSWER : (a)

OO0DODODODODOOOOO



Question : 05
Which curve is typlcallle-shapedEue to the law of variable proportions?

qﬁﬂ?ﬁﬂﬂmﬂ & fA9 (Law of Variable Proportions) & BRUT BIH-Hl a5k
AMT=Id: U-31TPR &t gdl 82

X(c) Total Fixed Cost Curve / W@?Mﬂ?ﬁ

)\(d) Marginal Revenue Curve / HIHid I Ih ‘\V\h M/\NN\[\/\/\/

.
T 2N - I‘







ANSWER: (b)

OO0DODODODODOOOOO



,

If the price of a product goes up by 10% and, as a result, the quantity

demanded falls by 20%, how would you classify the demand?

afe fat 3cute Ft Fiud 10% I8 STt 8 3R TRUTHESY 3806t HiTT 6l 718 7=
20% T SATdt &, aY 319 AT B A Piigd BOI?
[SSC CGL Tier 1, 17 Sep 2025, Shift-2]

@;mand is elastic /ﬂiﬂma

==

(b) Demand is inelastic / 9T 3[¢ilTER

& N —

(c) Demand is unitary elastic / Hi’T ThIcH® dlHER 8
(d) Demand is perfectly elastic / AT gufa: @GR 8




ANSWER : (a)



Question : 07

Which of the following statements accurately describes the law of demand in
microeconomics?

ﬁaﬁﬁaﬁﬂaﬂﬂ-mawﬁqmzfemﬁmaiﬁmmaﬁmhm%?

[SSC CGL Tier 1, 25 Sep 2025, Shift-1]

(a) As price increases, demand increases / ﬂﬁ-ﬁ@a’ﬂnaaa,a‘i%, Hi’TEIE.?ﬂ% X
(b) As price decreases, demand decreases / ﬂ'ﬁ-ﬂﬂiﬂﬂﬂﬂﬁﬂﬂmﬁﬂﬁﬁ%\\, X

— — i
@creases demand decreases, ceteris paribus / ﬁ'ﬂ-ﬂﬁiﬁﬂﬂﬂ@
2, 37 91d 9 T R — =

/
(d) Price has no 0 effect on denmand / BIHd BT 7T R BIs WHTT &l gsdl

T 2N -

A




ANSWER : (c)

00000000000



Question : 08

Which curve shows all combinations of two goods that give a consumer

" s

equal satisfaction?

-3t a5 2 it & 37 ot i Y aRifet & A 3T

P2 T ‘./

(b) Budget constraint / 31 €Tl
(c) Isoquant curve / GHICUIG dsh /\ % @

(d) Marginal cost curve / zﬂqiaamaaas Yyny

[SSC CGL Tier 1 19 Sep 2025, Shift-3]




ANSWER : (a)

OO0DODODODODOOOOO



Question : 09

P

Which refers to the extent to which demand for a commodity decreases

because others are also consuming it?

mﬁr@mﬁam%%mﬁﬁmﬁmzﬂmwsﬂfﬁvmm%
R 310 &7 Mt 3BT ST R R 22

[SSC CGL Tier 1, 25 Sep 2025, Shift-2]

@) Snob effect / HTd T /7

_ >

(b) Demonstration effect / g2 WG
(c) Bandwagon effect / GEGHD RG]
(d) Veblen effect / deaAq WHTd :




OOOLOLOVLOOOLOLOLVOLOO

77

ANSWER: (a)

The Snob Effect describes a situation where the demand for a certain good by an
individual varies inversely with the market demand. If a good becomes popular and
many people buy it, the "snob" consumer reduces their consumption because the
good loses its exclusivity value. This contrasts with the Bandwagon effect, where
people buy something because others are buying it.

Hid yTa 39 fefd &1 qofa war & o fadt aafs grr fasdt axq 6t /it a6 6t |1 &5
faudta faen ¥ gerdt 81 afE B avq elbivig &) 31t & 31k 9ga A b1 3 @ded € ot
AT IUHITHT 3UBT 3UHPT BH B odT & i a8 a¥q 31aHt fafrear (exclusivity) &7
7ed W adt 81 g8 5P wiTa & faudla €, s1eT @1 faet avg 3 safae @died € wife
3 @7 M 38 WliG @ Eld B

J



/

Which of the following represents the "break-even point" for a firm?

L —

(Break-even point) &t
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(a) Marginal revenue equals marginal cost / TlHid I = GiHid @PTd

((b) Total revenue equals total cost / el I1E = WW Lawed > 5

%F

(d) Marginal cost is minimized /#lmaawmqaaﬂ% Q..\\b\\,q\\) S
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